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II.  
 Education

August 2006

Ph.D. Fogelman College of Business and Economics, 



Department of Marketing and Supply Chain Management, Major: 



Marketing, Minor: Management, University of Memphis.
August 2001

M.B.A., University of Tennessee Martin
August 2000

B.S., Business Administration, Major: Accounting, University of 



Tennessee Martin 
III. Employment History

2006-present

Assistant Professor, University of Tennessee at Martin, Martin, TN.

2005-2006

Instructor, University of Tennessee at Martin, Martin, TN.
2002-2006

Graduate Assistant, University of Memphis, Memphis, TN.

2003-2004

Part-time Instructor, Online University Studies, University of 




Tennessee at Martin, Martin, TN.

IV. Scholarly Activity

2009                             Kilburn, A. (forthcoming), “Building Quality Internal Exchange: 

The Role Of The Organization and The Individual In Internal Customer Orientation, Academy of Marketing Studies Journal.  

2008                             Kilburn, A., “Building Quality Internal Exchange: The Role 




Of The Organization and the Individual In Internal Customer 




Orientation,” Allied Academics International Conference 




Proceedings of the Academy of Marketing Studies, Vol. 15:2, pp. 




306-307. 

2008                             Kilburn, A., “Building Quality Internal Exchange: The Role 




Of The Organization and the Individual In Internal Customer 

Orientation,” Allied Academics International Conference Award Winner, Academy of Marketing Studies Track.
2008                              Kilbur
n, A., Kilburn, B., Sen, S. and Cates, T.,

                        “Internal Exchange Partner Relationship Quality as a Predictor                         


                         of Internal Service Quality,” 2008 Annual Meeting of the 


                         Association of Marketing Theory and Practice, p. 38.
2008 


Kilburn, A. and Kilburn, B., “Internal Relationship 



Quality: The Impact of Relationship Quality on Internal Customer 


Perceptions,” Vol. 12:1, pp. 43-56, Academy of Marketing Studies 


Journal.

2007 


Kilburn, A. and Kilburn, B. “Internal Relationship Quality:
The Impact of Relationship Quality on Internal Customer Perceptions,” Allied Academics International Conference, Proceedings of the Academy of Marketing Studies, Vol. 12:2, pp. 13-14.
2007


Kilburn, A. and Kilburn, B. “Internal Relationship Quality:
The Impact of Relationship Quality on Internal Customer Perceptions,” Allied Academics International Conference Award Winner, Academy of Marketing Studies Track.
2007                            Kilburn, A., Kilburn, B. and Cates, T. "The Role of Internal 
Customer Orientation in Psychological Contract Formation,” Association of Marketing Theory & Practice Conference Proceedings, 2007.
2006                            Stafford, M., Kilburn, A. and Stern, B., "The 





effects of reserve prices on bidding behavior in online auctions," 






International Journal of Internet Marketing and Advertising, Vol. 






3:3, pp. 240-253.

2006                            Kilburn, A., Thieme, J. and Boller, G. “The 




positive and negative consequences of internal customer orientation 




on internal customer-supplier relationship quality,” American 



Marketing Association Winter Educator’s Conference Proceedings, 




2006, pp. 101-102. 

2005 Stafford, M., Kilburn, A. and Allen, C., “The use of pricing 
information in service advertisements: a comparison of retail versus 
professional services,” Services Marketing Quarterly, Vol. 27:1, pp. 

1-22.
2005 Kilburn, A., Collier, J. and Stafford, M. “The prodigal 



customer: defining and understanding the returning customer,” 



Society for Marketing Advances Annual Conference, 2006, pp. 289-




290.
2005 Allen, D., Kilburn, A and Kilburn, B. “Retaining a diverse 

workforce through internal marketing: a practical tool for 

tomorrow’s workforce,” NACE Journal, Summer 2005, pp. 34-40.  

2005 Allen, D., Kilburn, A. and Kilburn, B. Internal Market Orientation
as a Tool for Fostering Organizational Social Capital and Retaining Valued Employees, Symposium on Social Capital and Voluntary Turnover, Academy of Management Proceedings, 2005, pp. 27-28.
2005                             Allen, D., Kilburn, A. and Kilburn, B. “The Role of Internal Market 



Orientation in Retaining Diverse Talent”, Research Proposal for the 



NACE Foundation 2004 Request for Proposals on The Role of 



Organizational Culture in Attracting and Retaining Diverse Talent.

2005 Stafford, M., Kilburn, A. and Stern, B. “Online auctions and buyer 



bidding behavior” American Marketing Association Winter 



Proceedings, 2005, pp. 258-259.
2005 Kilburn, A. and Kilburn, B. “Internal market orientation: impacts on 



dimensions of job satisfaction,” American Society of Business and 



Behavioral Sciences, 2005.  
Faculty/Teaching Development Activities

2008 “How to Teach Online: Blackboard Training”, Directed by Steve 

Holt

Public Service/University Service/Consulting Activity

2008-present
UTM Institutional Review Board Committee, Secretary Fall 2008

2008-present
CBPA
Assessment Committee


2006-2007
CBPA Faculty/Student Committee; Scholarship Selection Subcommittee

2006-present
Advisor, Pi Sigma Epsilon

2006-present
SOAR

2005

Senior Day Representative
Professional Societies and Other Relevant Activities

2008-present
Allied Academies, Marketing Studies Track

2008

Ad Hoc Reviewer, Journal of the Academy of Business Administration
2007

Reviewer, Southern Management Association Annual Conference

2006

Reviewer, Academy of Management Annual Meeting
2005

Ad Hoc Reviewer, Marketing Theory





Ad Hoc Reviewer, Journal of Business Research

2003-2007
American Marketing Association 

2003-2007
Society for Marketing Advances

2005-2007       American Academy of Advertising

2005-2007 
Academy of Management

2006

Session Chair, American Marketing Association, Winter Educator’s 




Conference

2005

Doctoral Consortium, American Marketing Association

2005 
Session Chair, American Marketing Association, Winter Educator’s 



Conference

2003 Doctoral Consortium, Society for Marketing Advances

2003 Session Chair and Discussant, American Marketing Association, Summer 




Educator’s Conference

International Travel

None.
