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	I.	PERSONAL INFORMATION

		a.	Name:  Kevin Lee Hammond
			Date of Birth:  03/12/55
			Citizenship: USA
		b.	Rank and Tenure Status:  Professor/Tenured
		c.	Campus Address: 109A Business Administration Building	

	II.	EDUCATIONAL CREDENTIALS

		D.B.A., Louisiana Tech University, 1993, Marketing
		M.B.A., University of Central Arkansas, 1990, Business Administration
		B.S., University of Arkansas, 1977, Accounting
	
	III.	EMPLOYMENT HISTORY AND TEACHING/ADVISING

Employment History

		From	To
		2006	Present	Professor of Marketing and MBA Program Coordinator, The University of Tennessee at Martin, Martin, TN
		2001	2006	Professor of Marketing, The University of Tennessee at Martin, Martin, TN
		1996	2001	Associate Professor of Marketing, The University of Tennessee at Martin, Martin, TN
1993	1996	Assistant Professor of Marketing, The University of Tennessee at Martin, Martin, TN
1992	1993	Instructor (full-time), Louisiana Tech University
		1991	1992	Instructor (part-time), Louisiana Tech University
1990	1991	Graduate Teaching Assistant (half-time), Louisiana Tech University
1986	1990	Financial Manager, General and Cost Accounting for The University Hospital of Arkansas
1981	1986	Chief Accountant, University Hospital, University of Arkansas for Medical Sciences
1977	1981	Auditor, Internal Audit Department of the University of Arkansas for Medical Sciences
	
		B.  Teaching Accomplishments

		Courses taught have included evening courses, summer courses, off-campus courses, and distance-learning courses, and have involved three different preparations most semesters. Courses taught at Louisiana Tech included Personal Selling, Consumer Behavior, Advertising, and the capstone Policy course.  Marketing courses taught at UTM have included 105 (Introduction), 301 (Principles), 302 (Personal Selling), 320 (Consumer Behavior), 340 (Logistics), 372-373 (Sports Mktg), 450 (Business to Business), 710 (Strategy Seminar), and 730 (Bus. to Bus. / Channels Strategy).

		Student evaluations have consistently been very high.

Won Outstanding SBA/CBPA Teaching Awards, Spring 1995, Spring 2005, and 
Spring 2007.
 
 		C.  Advising / Student Support

		Responsible for student advising since arrival in August, 1993.  The average 
		number of advisees has been at or above 40.

		Provided advising for Freshman Studies groups, Pi Sigma Epsilon (national professional business fraternity), and Mu Kappa Tau (marketing honor society).

		Won Outstanding CBPA Advising Award, Spring 2001 (initial year of the award)
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		(2010, Forthcoming). “Market Focus in AACSB Member Schools – An Empirical
			Examination of Market Orientation Balance and Business School Performance,”
			Academy of Marketing Studies Journal, with Robert L. Webster.

		(2010, Forthcoming). “Are Students and Their Parents Viewed as Customers by
			AACSB-International Member Schools? Survey Results and Implications for
			University Business Schools,” Academy of Educational Leadership Journal,
			With Robert L. Webster.
		
		(2009). “The Impact of Market Orientation toward Students and Student/Faculty 
			Ratios on Performance Excellence in the Case of AACSB-International Member 
			Schools,” Academy of Marketing Studies Journal, pp. 45-58, with Robert L. 
			Webster and Harry A. Harmon.

		(2009). “Market Orientation Within University Schools of Business: Can a 
			Dynamical Systems Viewpoint Applied to a Non-Temporal Data Set Yield 
Valuable Insights for University Managers?” American Journal of Business Education, pp.73-81, with John C. Cox and Robert L. Webster.

		(2009). “Curriculum Advice from Your Advisory Board: A Survey Instrument,”
			Academy of Educational Leadership Journal, pp. 59-72, with Ernest Moser.

		(2008). “A Comparative Study of Market Orientation Perceptions of Accounting
			Department Chairs, Business School Deans, and Commercial Business
			Managers,” Journal of the International Society of Business Disciplines, pp.
			97-108, with Robert L. Webster and James A. Files.

		(2008). “Does a Market Orientation Strategy Exist toward Business School
			Students? A View from Three Levels of Academic Administrators,” Academy of
		 	Marketing Studies Journal, pp. 19-33, with Robert L. Webster.

		(2007). “University Performance and Strategic Marketing: An Extended Study,”
			Marketing Intelligence and Planning, pp. 436-459, with Robert L. Webster
			and Harry A. Harmon.

(2007). “Are Sales Managers Predisposed to Self-Monitoring?” Academy of Marketing Studies Journal, pp. 31-51, with Harry A. Harmon, Robert L. Webster, and Craig A. Conrad.

(2006). “Market Orientation, Top Management Emphasis, and Performance within University Schools of Business: Managerial Implications for Universities,” Journal of Marketing Theory and Practice, pp. 69-85, with Robert L. Webster and Harry A. Harmon.
	
(2006). “A Study of Market Orientation in American Business Schools,” Academy of Marketing Studies Journal, pp. 9-22, with Robert L. Webster and Harry A. Harmon.

(2005). “Market Orientation toward Various Customer Groups in Business Schools,” Academy of Marketing Studies Journal, pp. 67-81, with Robert L. Webster and Harry A. Harmon.

		(2005). “Comparing Market Orientation Culture of Businesses and Schools of 
	Business: An Extension and Refinement,” Psychological Reports, pp. 377-382, with Harry A. Harmon and Robert L. Webster.

(2004). “Manufacturer’s Perspective of the Manufacturer-Distributor Relationship: Interorganizational Climate and Cooperation,” American International College Journal of Business, pp. 45-70, with Gene Brown, Harry Harmon, and Rob Widing II.

(2004). “University Strategic Marketing Activities and Business School Performance,” Marketing Intelligence and Planning, pp. 732-741, with Robert L. Webster, Harry, A. Harmon, and J. Mike Rayburn.

(2004). “An Empirical Study of the Indicators of the Need for Power, Achievement and Affiliation:  and the Ethical, Machiavellian and Political Orientation of Marketing Majors,” Academy of Marketing Studies Journal, pp. 107-130, with J. Mike Rayburn and John Overby.

(2004). “The China Syndrome: The Impact of the SARS Epidemic in Southeast Asia,” Asia-Pacific Journal of Marketing and Logistics, pp. 69-94, with David C. Wyld, J. Mike Rayburn and John Overby.

(2003). “An Empirical Study of the Differences in Charisma, Ethics, Personality, and Machiavellian Characteristics of Male and Female Marketing Students,” Academy of Marketing Studies Journal, pp. 107-125, with J. Mike Rayburn and John Overby.

(2003). “Pilot Study Comparing Market Orientation Culture of Businesses and Schools of Businesses,” Psychological Reports, pp. 241-250, with Harry A. Harmon and Robert L. Webster.

(2002).  “Exploring the Sales Managers Feedback to a Failed Sales Effort,” Journal of Business and Industrial Marketing, pp. 43-55, with Harry Harmon, Gene Brown, and Rob Widing II.

(2000). “An Exploratory Examination of the Relationship Between Multiple Measures of Market Orientation,” Journal of Business and Behavioral Sciences, pp. 15-28, with Craig Conrad and Gene Brown.

(1999). “The Genesis of a Market-Driven Economy: Russia in Transition,” Journal of Transition Management, pp. 35-40, with Harry A. Harmon and Robert L. Webster.

(1997). "Market Orientation Within Universities: A Proposal for Research," Journal of Business and Behavioral Sciences, pp. 19-24, with Harry A. Harmon and Robert L. Webster.

(1997). “A Gender Blind System for Promotion in the Salesforce,” Marketing Intelligence and Planning, pp. 28-31, with Harry A. Harmon, Anthony F. Jurkus, and Robert L. Webster.

(1996). “Interorganizational Climate Within Marketing Channels: Analysis of a Measure,” Winter 1996, Psychological Reports, pp. 647-652, with Gene Brown and Harry A. Harmon.	


(1996). “A Psychometric Analysis of a Cooperation Measure,” Fall 1996, Journal of Business and Behavioral Sciences, pp. 64-74.

(1996). “The Identification of Competitive Structure Based on Situation and Situationally Characterized Respondents,” Fall 1996, Southern Business Review, pp. 1-19, with C. Richard Huston and Harry Harmon.

(1994). “Replication of Sujan’s Attributional Analysis of Salespeoples Motivation to Work Smarter Versus Harder,” Winter 1994, Psychological Reports, pp. 987-992, with Harry A. Harmon and Gene Brown.
	
(1993). “Healthcare Professionals and the Ethics of Healthcare Marketing,” Fall/Winter 1993, Health Marketing Quarterly, pp. 9-17, with Anthony F. Jurkus.

(1993). “A Normative Model of Hospital Marketing Decision Making,” Fall/Winter 1993, Journal of Hospital Marketing, pp. 55-69, with Gene Brown and Neil Humphreys.
			
		Book Chapters

(2006, forthcoming). “Machiavellianism: How Do Today’s Indonesian Students Compare with U.S. Students of Today and the 1960s?” in Philosophy and Ethics: New Research, Laura V. Siegal, Editor, with Harry A. Harmon, Robert L. Webster, and E. Ashley Brown.
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		(2010, Forthcoming). “Market Orientation Component Balance and Business School 
			Performance – An Empirical Examination in the Case of AACSB Member Schools,” 
Marketing Management Association Spring 2010 Conference, with Robert L. Webster.

(2010, Forthcoming). “Customer and Market Orientation toward Students, Parents of Students, and Employers of Students: Survey Results from Marketing Department Chairs, Business School Deans, and Academic Vice-Presidents,” Marketing Management Association Spring 2010 Conference, with Robert L. Webster.

		(2009). “Market Focus in AACSB Member Schools – An Empirical
			Examination of Market Orientation Balance and Business School Performance,”
			Allied Academies 2009 Fall International Conference Proceedings, with Robert
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			AACSB-International Member Schools? Survey Results and Implications for
			University Business Schools,” Allied Academies 2008 Fall International
			Conference Proceedings,	with Robert L. Webster.

(2009). “AACSB-International Member Business School Performance Excellence and Market Orientation toward Future Employers of Graduates,” Proceedings of the Marketing Management Association Spring 2009 Conference, with Robert L. Webster.

(2009). “Are Business School Students and Employers of Students Viewed as Customers? Survey Results from Marketing Department Chairs, Business School Deans, and Academic Vice-Presidents,” Proceedings of the Marketing Management Association Spring 2009 Conference, with Robert L. Webster.

(2008). “The Impact of Market Orientation toward Parents on Overall Business School Performance in the Case of AACSB-International Member Schools,” Allied Academies 2008 Fall International Conference Proceedings, with Robert L. Webster.

(2008). “Does a Market Orientation Strategy Exist toward Business School Students? A View from Three Levels of Academic Administrators” Allied Academies 2008 Fall International Conference Proceedings, with Robert L. Webster

(2008). “Faculty Effort, Classroom Climate, Student/Faculty Ratio, and University Business School Performance Excellence,” Proceedings of the Marketing Management Association Spring Conference, with Robert L. Webster.

(2007). “Using a Market Orientation Strategy to Improve Organizational Performance: A View from Academic Marketing Department Chairs, Business School Deans, and Commercial Business Managers,” Allied Academies 2007 Fall International Conference Proceedings, with Robert L. Webster.

(2007). “Market Orientation and Formalized Strategic Marketing – Complementary or Alternative Approaches in the Case of University Business Schools?” Allied Academies 2007 Fall International Conference Proceedings, with Robert L. Webster

(2007). “Service Learning Within University Schools of Business,” Allied Academies 2007 Fall International Conference Proceedings, with Timothy C. Johnston and Robert L. Webster

(2006). “University Business School Performance Excellence and Market Orientation toward Employers,” Proceedings of the Strategic Marketing Association Annual Conference, with Robert L. Webster, Harry A. Harmon.

(2006). “AACSB-International Member School Performance Excellence and Market Orientation toward Students,” Allied Academies 2006 Fall International Conference Proceedings, with Robert L. Webster and Harry A. Harmon.
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(2005). “Market Orientation toward Various Customer Groups in Business Schools,” Allied Academies 2005 Fall International Conference Proceedings, with Robert L. Webster and Harry A. Harmon.

(2005). “How Do Today’s Indonesian Students Compare with U.S. Students of Today and the 1960s?” Allied Academies 2005 Fall International Conference Proceedings, with Robert L. Webster, Harry A. Harmon, and E. Ashley Brown.

(2005).  “An Empirical Study of the Antecedents of University Business School Market Orientation Toward Parents,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Robert L. Webster, Harry A. Harmon.
		
		(2005). “Can Product Recall Ever Be Successful and Beneficial?” Proceedings of
the Annual Meeting of the American Society of Business and Behavioral Sciences, with Timothy Johnston and J. Mike Rayburn.

		(2005). “Is Downsizing Beneficial in the Long Run?” Proceedings of the Annual 
			Meeting of the American Society of Business and Behavioral Sciences, with 
			Timothy Johnston and J. Mike Rayburn.

(2005). “Market Orientation in Certain Not-For-Profit Organizations: A Study of Business Schools,” Proceedings of the Marketing Management Association Spring Conference, with Robert L. Webster and Harry A. Harmon.

(2004). “The Impact of Business School Characteristics, Top Management Emphasis, and Affiliation on Market Orientation Toward Employers,” Allied Academies 2004 Fall International Conference Proceedings, with Robert L. Webster, Harry A. Harmon, and J. Mike Rayburn.

(2004). “A Study of Market Orientation in American Business Schools,” Allied Academies 2004 Fall International Conference Proceedings, with Robert L. Webster, and Harry A. Harmon.
				
(2004). “An Empirical Study of the Indicators of the Need for Power, Achievement and Affiliation:  and the Ethical, Machiavellian and Political Orientation of Marketing Majors,” Allied Academies International Internet Conference Proceedings, with J. Mike Rayburn and John Overby.

(2004). “The Impact of Business School Characteristics, Top Management Emphasis, and Affiliation on Market Orientation Toward Students,” Advances in Marketing: Proceedings of the 2004 ACME Conference, with Robert L. Webster, Harry A. Harmon, and J. Mike Rayburn. 

(2004). “Student Perceptions of Teaching Quality: A Proposal for Research,”  Advances in Marketing: Proceedings of the 2004 ACME Conference, with Timothy Johnston and Amy Watson

(2004). “Comparing Market Orientation Culture of Businesses with Public and Private AACSB Schools of Business,” Proceedings of the Marketing Management Association Spring Conference, with Robert L. Webster and Harry A. Harmon.


(2003). “Curriculum Advice From Your Advisory Board: A Survey Instrument,” Proceedings of the Allied Academies Fall International Conference, with Ernest Moser.
	
(2003). “Market Orientation of Businesses and Schools of Business: A Comparison,” Proceedings of the Allied Academies Fall International Conference, with Robert L. Webster and Harry A. Harmon.

(2003). “Risky Business: Entering Chinas Internet Market,” Proceedings of the American Society for Competitiveness, with J. Mike Rayburn and John Overby.

(2003). “Global Competition at Risk: The SARS Epidemic,” Proceedings of the American Society for Competitiveness, with J. Mike Rayburn and John Overby.

(2003). “An Abbreviated Summary of the Differences in Charisma, Ethics, Personality, and Machiavellian Characteristics of Male and Female Marketing Students,” Allied Academies International Internet Conference Proceedings, with J. Mike Rayburn and John Overby.

(2003). “An Abbreviated Summary of the Differences in Charisma, Ethics, Personality, and Machiavellian Characteristics of Male and Female Marketing Students,” Allied Academies International Internet Conference Proceedings on the Internet, with J. Mike Rayburn and John Overby.

(2003). “Market Orientation Perceptions From the Academic Ivory Tower,” 
			Proceedings of the Marketing Management Association Annual Conference, with 				Robert L. Webster and Harry A. Harmon.

(2003). “The Impact of Selected Business School Characteristics on Top Management Emphasis on Market Orientation,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Robert L. Webster, Harry A. Harmon, and J. Mike Rayburn.

(2003). “Perceived Market Orientation of Chief Academic Officers of AACSB Member Schools,”  Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Robert L. Webster and Harry A.Harmon.

(2003). “China’s Guanxi Relationships,”  Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2003). “Aids: Approaching Catastrophe,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

		(2002). “An Empirical Examination of the Effects of Selected 
			University Strategic Marketing Activities on Business School Performance,” Proceedings of the Marketing Management Association Annual Conference, with Robert L. Webster, Harry A. Harmon, and J. Mike Rayburn.

		(2002). “Perceived Market Orientation of Business School Deans,” 
			Proceedings of the Marketing Management Association Annual Conference, with 
			Robert L. Webster and Harry A. Harmon.

(2002). “An Empirical Exploration of Selected Activity Use by Business School Deans,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Robert L. Webster, Harry A. Harmon, and J. Mike Rayburn.

		(2002). “Marketing Planning, Faculty Awards, and Quality Indicators: A
			Comparison of Survey Results Based on Selected Organizational 
			Characteristics,” Proceedings of the Annual Meeting of the American Society 
			of Business and Behavioral Sciences, with Robert L. Webster, Harry A. 
			Harmon, and J. Mike Rayburn.


(2002). “When Will Demand in a Shareholder Derivative Action be Excused as Futile: The Case of the General Motors’ Buyout of Ross Perot,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2002). “Instructional Case: Meeting Business Crises,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2002). “The Changing Context of Market Entry Problems in Vietnam:  1995 versus 2001,” Proceedings of the Annual Meeting of the Academy of International Business - U.S. Southwest Chapter Conference, with J. Mike Rayburn and Craig Conrad.

		(2001). “Market Orientation, Top Management Emphasis, and Performance Within
			Schools of Business: An Examination of Correlations for Three Markets,” Proceedings of the Academy of Marketing Science 2001 Annual Conference, with Robert L. Webster and Harry A. Harmon.

(2001). “Should In-Person Solicitation by Attorneys Be Given the Same Constitutional Protection as Attorney Advertising?”  Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2001). “Brand Equity Theory and its Effects on Marketing Costs,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2001). “The Consumer Value Consciousness Scale: An Examination of Sensitivity to Deviations from the Seven-Point Response Format,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Craig A. Conrad and J. Mike Rayburn.

(2000). “Do Patterns of Levels of Faculty Effort Affect Overall Business School Performance? An Application of Profile Deviation Analysis,” Proceedings of the Annual Meeting of the Academy of Marketing Science, with Robert L. Webster, Craig A. Conrad, and Harry A. Harmon.

(2000). “Market Orientation Within University Schools of Business as Perceived by Deans and Chief Academic Officers: An Item by Item Comparison Using Narver and Slater’s Scale,” Proceedings of the Annual Meeting of the Academy of Marketing Science, with Robert L. Webster and Harry A. Harmon.

(2000). “Performance Implications of the Proactive Strategy - Marketing Culture Coalignment: a Dual Perspective Analysis,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Craig Conrad and Gene Brown.

(1999) “An Examination of Faculty Effort in Schools of Business: Results From a National Survey,” Proceedings of the Annual Meeting of the Association of Marketing Theory and Practice, with Harry A. Harmon, Robert L. Webster, and Craig A. Conrad.

(1999). “Classroom Climate:  A National Survey of Teaching Techniques Used in Schools of Business," Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon, Robert L. Webster, and Craig A. Conrad.

(1999). “The Genesis of a Market Driven Economy:  Russia in Transition," Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon and Robert L. Webster. (Abstract)

(1999). "An Exploratory Examination of the Relationship Between Multiple Measures of Market Orientation," Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Craig Conrad and Gene Brown.


(1998). “Market Orientation Within Universities: A Study of Schools of Business Administration,” Proceedings of the American Marketing Association Ninth Symposium for the Marketing of Higher Education, with Robert L. Webster and Harry A. Harmon.

(1998). “Advising Methods in Schools of Business: A Survey of Business School Deans,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon and Robert L. Webster.
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(1996). “The Sales Manager's Attributional Process for a Failed Selling Effort: an Exploratory Study of the Influence on Feedback Provided to the Salesperson,” Developments in Marketing Science:  Academy of Marketing Science Annual Conference Proceedings, with Harry Harmon and Gene Brown.
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		(2009). “Are Students and Their Parents Viewed as Customers by
			AACSB-International Member Schools? Survey Results and Implications for
			University Business Schools,” Allied Academies 2008 Fall International
			Conference Proceedings,	with Robert L. Webster.
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			Robert L. Webster and Harry A. Harmon.

(2002). “An Empirical Exploration of Selected Activity Use by Business School Deans,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Robert L. Webster, Harry A. Harmon, and J. Mike Rayburn.

		(2002). “Marketing Planning, Faculty Awards, and Quality Indicators: A 
			Comparison of Survey Results Based on Selected Organizational 
			Characteristics,” Proceedings of the Annual Meeting of the American Society 
			of Business and Behavioral Sciences, with Robert L. Webster, Harry A. 
			Harmon, and J. Mike Rayburn.

(2002). “When Will Demand in a Shareholder Derivative Action be Excused as Futile: The Case of the General Motors Buyout of Ross Perot,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2002). “Instructional Case: Meeting Business Crises,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2002). “The Changing Context of Market Entry Problems in Vietnam: 1995 versus 2001,” Proceedings of the Annual Meeting of the Academy of International Business - U.S. Southwest Chapter Conference, with J. Mike Rayburn and Craig Conrad.

		(2001). “Market Orientation, Top Management Emphasis, and Performance Within
			Schools of Business: An Examination of Correlations for Three Markets,” Proceedings of the Academy of Marketing Science 2001 Annual Conference, with Robert L. Webster and Harry A. Harmon.


(2001). “Should In-Person Solicitation by Attorneys Be Given the Same Constitutional Protection as Attorney Advertising?,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2001). “Brand Equity Theory and its Effects on Marketing Costs,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with J. Mike Rayburn and Craig Conrad.

(2001). “The Consumer Value Consciousness Scale: An Examination of Sensitivity to Deviations from the Seven-Point Response Format,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Craig A. Conrad and J. Mike Rayburn.

(2000). “Do Patterns of Levels of Faculty Effort Affect Overall Business School Performance? An Application of Profile Deviation Analysis,” Proceedings of the Annual Meeting of the Academy of Marketing Science, with Robert L. Webster, Craig A. Conrad, and Harry A. Harmon.

(2000). “Market Orientation Within University Schools of Business as Perceived by Deans and Chief Academic Officers: An Item by Item Comparison Using Narver and Slater’s Scale,” Proceedings of the Annual Meeting of the Academy of Marketing Science, with Robert L. Webster and Harry A. Harmon.

(2000). “Performance Implications of the Proactive Strategy - Marketing Culture Coalignment: a Dual Perspective Analysis,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Craig Conrad and Gene Brown.

(1999) “An Examination of Faculty Effort in Schools of Business: Results From a National Survey,” Proceedings of the Annual Meeting of the Association of Marketing Theory and Practice, with Harry A. Harmon, Robert L. Webster, and Craig A. Conrad.

(1999). “Classroom Climate: A National Survey of Teaching Techniques Used in Schools of Business," Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon, Robert L. Webster, and Craig A. Conrad.

(1999). “The Genesis of a Market Driven Economy:  Russia in Transition," Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon and Robert L. Webster.

(1999). "An Exploratory Examination of the Relationship Between Multiple Measures of Market Orientation," Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Craig Conrad and Gene Brown.

(1998). “Market Orientation Within Universities: A Study of Schools of Business Administration,” Proceedings of the American Marketing Association Ninth Symposium for the Marketing of Higher Education, with Robert L. Webster and Harry A. Harmon.

(1998). “Advising Methods in Schools of Business: A Survey of Business School Deans,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon and Robert L. Webster.

(1998). “A Methodology for the Development and Application of Customer Satisfaction Surveys in Business to Business Environment,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences.

(1997). “Situational Characteristics and Sources of Power Within the Buying Center:  a Proposed Study,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences.

(1997). “Product Introduction:  the Influence on Sales Force Allocation,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Harry A. Harmon and Robert L. Webster.


		(1997). “Market Orientation Within Universities:  a Proposal for Research,”
			Proceedings of the Annual Meeting of the American Society of Business and
			Behavioral Sciences, with Harry A. Harmon and Robert L. Webster.

(1996). “Antecedents and Consequences of Manufacturer Market Orientation Within Channels of Distribution,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences.

(1996). “The Role of the Mentoring Relationship: Past, Present, and Future,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences, with Neil Humphreys and Gene Brown.

(1996). “The Nature of Cooperation Within Manufacturer-Distributor Relationships,” Proceedings of the Annual Meeting of the American Society of Business and Behavioral Sciences.

(1996). “The Sales Manager's Attributional Process for a Failed Selling Effort:  an Exploratory Study of the Influence on Feedback Provided to the Salesperson,” Developments in Marketing Science:  Academy of Marketing Science Annual Conference Proceedings, with Harry Harmon and Gene Brown.

(1995). “Effects of Manufacturer Market Orientation: Cooperation, Trust, and Satisfaction,” presentation for the Academy of Marketing Science World Marketing Congress, Melbourne, Australia.

		(1995). “Effects of Interorganizational Climate on Channel Cooperation,” 					Developments in Marketing Science: Academy of Marketing Science Annual 				Conference Proceedings, with Gene Brown, Harry Harmon, and Rob Widing.
	

		(1995). “The Fit of Information Technology to Global Marketing Strategies,” 				Developments in Marketing Science: Academy of Marketing Science Annual 				Conference Proceedings, with Nari Ramarapu and Ed Timmerman.

(1994). “Replication of Sujan’s Attributional Analysis of Salespeoples   Motivation to Work Smarter Versus Harder,” Developments in Marketing Science: Academy of Marketing Science Proceedings, with Harry A. Harmon and Gene Brown.

(1994). “The Effect of Advertising on Sales: A Time Series Analysis,” Business Research Yearbook: Global Business Perspectives, with Harry A. Harmon and Tommy A. Cates.

		Regional Presentations

		(2008). “Using a Market Orientation Strategy to Improve
			Organizational Performance: A View from Accounting Department Chairs,
			Business School Deans, and Commercial Business Managers,” Proceedings of the
			American Accounting Association Southwest Regional Meeting, with Robert L.
			Webster.

(2007). “Market Orientation Perceptions of Accounting Department Chairs, Business School Deans, and Commercial Business managers: A Pilot Study,” Proceedings of the American Accounting Association Southwest Regional Meeting, with Robert L. Webster and Harry A. Harmon.

(1995). “A Psychometric Analysis of an Interorganizational Climate Measure,” 
			Advances in Marketing: SWMA Proceedings, with Gene Brown and Harry Harmon.

(1993). “Selected Antecedents of Manufacturer Market Orientation Within a Channels of Distribution Framework,” Southern Marketing Association Proceedings, with Gene Brown and Rob Widing II.

(1992). “Relationship of the Market Orientation Construct with Selected Measures of Subunit Structure and Psychological Climate,” Southern Marketing Association Proceedings, with Gene Brown.

(1992). “Factor Analysis of Consumer Sentiments Toward Mail Order Marketing,” SWMA Proceedings.


		Other Publications and Presentations

(2002). “Curriculum Advice From Your Advisory Board: A Survey Instrument,” presentation to UTM CBPA faculty and advisory board, with Ernest Moser.


(2001). “University Market Orientation Workshop,” presentation at the American Society of Business and Behavioral Sciences, with Bob Webster, Richard Chesteen, and Harry Harmon.
	
		(1999). "Supplier Attitudes and Actions Toward Corporate Purchasing Cards," 				invited presentation for Commercial Card Conference 1999 - Realizing Unmet 				Potential of the Commercial Card Market, with Rick Palmer.

(1995). “SBA Involves Faculty and Students in Development of a New Teaching Evaluation Instrument,” Teaching - Focus at UTM, with Festus Olorunniwo, Edd Joyner, Tom Schmidt, John Overby, and James Tripp.

(1993). “Martin Parks and Recreation Survey of Community Needs,” presented to the Martin Parks and Recreation Board and publicly available at Martin Parks and Recreation Department.

		Manuscripts Under Review


Work in Progress

		“AACSB-International Member School Performance Excellence and Market Orientation
toward Students,” revise for resubmission to Academy of Marketing Studies Journal, with Robert L. Webster and Harry A. Harmon.

		“University Business School Advising Practices and Performance Excellence,” with
			Robert L. Webster and Harry A. Harmon.

"Consumer Sentiment toward Direct Mail Marketing," with Gene Brown, Rob Widing II, and Harry A. Harmon.

"Manufacturer Market Orientation:  Relationships with Manufacturer Dependence, Manufacturer Role Performance, and Influence Strategies Used by the Distributor," with Gene Brown, Rob Widing, and Jan Heide.

"An Examination of the Relationships Between Organizational Structure, Market Orientation, and Selling Orientation of the Salesperson," with Gene Brown, Rob Widing, and Harry Harmon.

"The Effect of Purchase Situation on Competitive Structure of Store and Nonstore Retailers," with Harry Harmon.

	
	V.	FACULTY/TEACHING DEVELOPMENT ACTIVITIES

		From	To
			2009	Allied Academies Annual Fall Conference
			2009	Marketing Management Association Annual Conference
			2008	Allied Academies Annual Fall Conference
			2008	AACSB-International Assessment Conference and Workshop
			2008	Marketing Management Association Annual Conference
			2007	Allied Academies Annual Fall Conference
			2006	Allied Academies Annual Fall Conference
			2006	Strategic Marketing Association Annual Conference
			2006	AACSB-International Graduate Programs Conference
			2005	Allied Academies Annual Fall Conference
			2005	American Society for Business and Behavioral Sciences Conference				2004	Association of Collegiate Marketing Educators Annual Conference
			2004	Allied Academies Annual Fall Conference
			2004	Teaching Scholars Institute
			2003	Allied Academies Annual Fall Conference
			2003	UTM ITC Summer Workshop
			2003	American Society for Business and Behavioral Sciences Conference
2002	AMA Faculty Consortium on Sports Marketing
			2002	Marketing Management Association Annual Conference
			2002	American Society for Business and Behavioral Sciences Conference
			2001	Academy of Marketing Science Annual Conference
			2001	American Society for Business and Behavioral Sciences Conference
			2000	Academy of Marketing Science Annual Conference
			1999	American Society for Business and Behavioral Sciences Conference
			1999	Association of Marketing Theory and Practice Conference
			1998	Attended Freshman Studies Teaching Workshop

			1998	American Society for Business and Behavioral Sciences Conference
			1997	American Society for Business and Behavioral Sciences Conference
		 	1997	AMA/ASPC Conference
			1997	UTM-sponsored Partners in Business Technology Conference
			1997	Participated in Fall 1997 UTM Faculty Development Session
			1997	Participated in Training Session for Freshman Studies Teachers
			1996	American Society for Business and Behavioral Sciences Conference				1995	Annual Ken-Tenn Business School Conference
			1995	Academy of Marketing Science World Marketing Congress
			1995	Academy of Marketing Science Annual Conference
			1995	Southwestern Marketing Association Annual Conference
			1995	Participated in Fall 1995 UTM Faculty Development Session
			1994	Annual Ken-Tenn Business School Conference
			1994	UTM Videoconference ("Internet:  A Practical Approach")
			1994	Academy of Marketing Science Annual Conference
			1994	Southwestern Marketing Association Annual Conference
			1994	Participated in Fall 1994 UTM Faculty Development Session
			1993	Participated in Fall 1993 UTM Faculty Development Session
			1993	Southwestern Marketing Association Annual Conference
			1992	American Marketing Association Summer Conference
			1992	Southwestern Marketing Association Annual Conference
			1992	Southern Marketing Association Annual Conference
			1991	Southern Marketing Association Annual Conference

	VI.	PUBLIC SERVICE/UNIVERSITY SERVICE/CONSULTING ACTIVITY

		A.  Service to the Profession
		
		From	To
			2008	Reviewer for Marketing Education Review: The Journal for the Scholarship of Teaching in Marketing Education
		2005	Present	Reviewer for Journal of Business and Economic Perspectives
		2003	2004	Track Chair, Association of Collegiate Marketing Educators 2004 Annual Conference
			2001	Workshop leader/presenter, American Society of Business and Behavioral Sciences Annual Conference
			2001	Session Chair, American Society of Business and Behavioral Sciences Annual Conference
			1999	Reviewer, Academy of Marketing Science 2000 conference
		1996	1997	Session Chair, American Society of Business and Behavioral Sciences
		1996	1997	Track Chair, American Society of Business and Behavioral Sciences
			1996	Reviewer for Academy of Marketing Science Multicultural Marketing 				Conference (reviewed two papers for 1996 Conference Proceedings)
			1996	Reviewer for Atlantic Marketing Association (for 1996 Conference 				Proceedings)
			1995	Textbook reviewer for Houghton-Mifflin, Business Marketing.
			1995	Reviewer for Midwest Marketing Association (for 1996 Conference 					Proceedings)
			1994	Reviewer for Midwest Marketing Association (for 1995 Conference 					Proceedings)
		1993	1996	Textbook reviewer for Irwin, Fundamentals of Selling.

		B.  Service to The University of Tennessee

		From	To
		2009	Present	Member, SACS Faculty Committee
			2009	Member, Search Committee for UTM Executive Director of Extended Campus and Online Studies
			2009	Member, CBGA Graduate Assessment Team for Integrated Nature of Business Functions
		2007	2008	Faculty Senate Member, UTM Faculty Senate
		2006	Present	Faculty Senate Graduate Council
		2007	2008	Faculty Senate Undergraduate Council
		2007	2008	SBA/CBPA Undergraduate Committee, ex-officio
			2006	Donated a portion of MBA Coordinator release time back to the 
				University
			2007	Member, Departmental Curriculum Committee
		2006	Present	Member, CBPA Executive Committee
		2006	Present	Member, CBPA Graduate Online Program Quality Advisory Committee
		2006	2007	Member, UTM CBPA Appeals Committee
		2005	2006	Participant as a marketing “consultant” for the UT Branding Initiative
			2005	Presentation as faculty scholar for UT System visit
			2005	Chair and Member, UTM IRB Committee
			2005	Member, UTM Research and Development Committee
		2005	Present	Member and Chair (effective August 2006), CBPA Graduate Committee
		2005	2007	Member and Chair, Marketing Faculty Search Committee
		2004	2007	Member, CBPA Assessment Committee
		2003	2004	Member, CBPA Communications Goal Committee
			2004	Chair, CPR Committee
			2009	Member, Promotion/Tenure Committee
			2007	Member, Promotion/Tenure Committee
			2006	Member, Promotion/Tenure Committee
			2004	Member, Promotion/Tenure Committee
			2003	Member, Promotion/Tenure Committee
			2002	Member, Promotion/Tenure Committee
			2002	Chair, Departmental Curriculum Committee
			2002	Survey of advisory board members re. undergraduate business curriculum, analysis of responses, and presentation to UTM CBPA faculty and advisory board
		2001	2005	Member, CBPA Undergraduate Curriculum Committee
		2001	2002	Chair, Marketing Curriculum Committee
		2001	2005	Member, UTM Gaier Desegregation Committee
		2001	2006	Member, UTM Recruitment Committee

		2001	2002	Member, SACS Institutional Effectiveness Committee
		2002	2003	Chair, Faculty Search Committee, Marketing Professor
		2000	2001	Chair, Faculty Search Committee, Marketing Professor
		2000	Present	International Travel Course(s) Planned, Offered
		2003	Present	Developed and taught undergraduate online logistics 						classes
		2003	Present	Developed and taught undergraduate online business to business
				marketing classes
2002	Present	Developed and taught undergraduate (1 credit hour) travel and 
				tourism marketing class; added to the catalog as a regular course 
				offering.
2002	Present	Developed and taught undergraduate (1 credit hour) introductory 
				marketing class; added to the catalog as a regular course offering.
		2002	Present	Developed and taught undergraduate sports marketing 						classes; added to the catalog as a regular course offering.
			2001	Developed and taught course for International Programs Brazilian Graduate Students
1999	Present	UTM Interfaith Board of Directors
		1998	Present	Serve as advisor for Mu Kappa Tau national marketing honor 
				society
		1998 	Present	Teach graduate level distance learning courses (Mktg 710 and Mktg 				730), as needed
		2000	Present	Assist with DECA (high school marketing club) groups that visit campus
		1998	1999	Member, Faculty Search Committee, Marketing Professor
			1998	Presentation for the McNairy County Chamber of Commerces Business Development Week, Marketing Your Small Business 
		1998	2001	Faculty Senate Member, UTM Faculty Senate
		1998	2001	Faculty Senate Graduate Committee (Chair 1999)
		1998	2001	SBA/CBPA Graduate Committee (Ad-Hoc Member)
		1999	2000	UTM Faculty Senate Executive Committee
		1997	1998	Freshman Studies Teacher
		1997	Present	MBA Comprehensive Exam Committees
		1994	1998	Contributed questions, served as judge for SBA Business Bowl
		1994	Present	Recruited outside speakers for classes, special presentations, and business day activities
1994	Present	Assisted in establishing and sponsored several student                            internships.
		1993	Present	Meet with prospective students and their parents, as requested.
		1994	Present	Met with members of the banking industry concerning faculty development and consulting.   
		1993	Present	Developed and taught undergraduate business to business marketing 				class; added to the catalog as a regular course offering.
1994	1999	Developed graduate marketing channels class; added to the catalog
		as a regular course offering; teaching since Spring 1999.
		1998	1999	Developed and proposed University Scholars course to be offered 
				as needed by the University Scholars program.
 		1996	1998	Member, Advisory Board for UTM Center for Quality and Productivity
		1996	1997	Member, Faculty Search Committee, MIS Professor
			1997	Member, Faculty Search Committee, Marketing Professor
		1996	1998	Member, SBA Faculty Development and Composition Committee
			1996	Member, UTM Faculty Development Committee
		1996	2000	Session Chair, SBA Business Day (1996, 1997, 2000)
		1994	Present	Advisor, Pi Sigma Epsilon Professional Fraternity
			1994	Member, Faculty Search Committee, Marketing Professor
		1994	1997	SBA Instructional Resources and Responsibilities Committee
		1993	1997	UTM Library Committee
		1994	1996	UTM Research Committee
		1993	1996	Marketing Curriculum Committee (Chair since Spring 1995)
		1994	1996	Management-ADS Curriculum Committee
			1995	Marketing Validation Committee
			1994	SBA Marketing/Promotions Committee
			1994	Marketing Majors Test Committee (Chair)
				
		C.  Service to the Public Involving Professional Skills

		From	To
			2006	Marketing presentation for Regional Entrepreneurship and Economic
				Development Center
			2005	Marketing presentation for CBPA Accounting Conference
		2001	Present	Assist with DECA
		2002	Present	Weakley County Small Business Award Committee
		2001	Present	Martin / UTM Committee

			1998	Consulting for Visa Summer - Fall 1998
1998	Consulting for Cranford Carpet - Fall 1998
			1998	Presentation for the McNairy County Chamber of Commerces Business Development Week, Marketing Your Small Business 
			1997	Planned and Conducted Seminar for UTM Center for Quality and Productivity-Customer Satisfaction in Healthcare 
			1997	Consulting for Plumley Division, Dana Corporation
		1994	1996	Faculty Internship/Consulting for First Tennessee Bank 
			1996	Consulting for A&M Waterfowl Summer - Fall 1996
1996	Consulting for Johnson Controls - Spring 1996
		1996	1997	Assisted with healthcare portion of UTM Center for Quality and Productivity Conference on Customer Satisfaction, Spring 1997
			1996	Conducted employee training for Institutional Distributors
			1994	Report to Martin Recreation commission, Mayor, and City Manager regarding 1993 survey and analysis, Winter 1994.
			1993	Survey conducted, analyzed, and reported for Martin Parks and Recreation Department, Fall-Winter 1993.
1992	1993	Surveys conducted and analyzed for Ruston State Bank, 1992-1993.

	VII.	PROFESSIONAL SOCIETIES AND OTHER RELEVANT ACTIVITIES

		Professional Awards:
		From	To
			2009	Research Award for the 2004 Fall Conference of the Academy of
				Marketing Studies
			2008	CBPA Excellence in Research Award (2006 publications)
			2008	CBPA Excellence in Graduate Teaching Award
			2006	CBPA Excellence in Research Award (2005 publications)
			2006	CBPA Excellence in Research Award (2004 publications)
			2006	Summer Research Grant Award
			2006	Reagan Faculty Leave Program Award
			2005	CBPA Excellence in Undergraduate Teaching Award
			2005	Research Award for the 2004 Fall Conference of the Academy of
				Marketing Studies
			2004	UTM Featured Scholar for Fall 2004
			2004	Selected as UTM CBPA Teaching Scholar
			2004	Research Award for the 2004 Fall Conference of the Academy of Marketing Studies
			2003	Research Award for the 2004 Summer Internet Conference of the Academy of Marketing Studies
			2003	Research Award for the 2003 Summer Internet Conference of the Academy of Marketing Studies
			2003	Kappa Alpha Outstanding Teacher Award
			2003	Phi Delta Kappa Apple Award
			2002	CBPA Excellence in Research Award
			2002	Recipient of competitive UTM Research Grant
			2001	CBPA Excellence in Advising Award
1997	Recipient of an evening in Memphis with Sales and Marketing Executives, Memphis chapter in recognition of Pi Sigma Epsilon sponsorship
			1997	SBA Excellence in Research Award
		1996	1997	Recipient of $1,000 UTM Research Grant
			1995	SBA Excellence in Teaching Award
			1991	Selected as Louisiana Tech representative to the 1991 Southern 
				Marketing Association Doctoral Consortium.		

		Professional Societies:	
		From	To
		1991	Present	American Marketing Association
		1991	Present	Southwestern Marketing Science
		1991	Present	Southern Marketing Association / Strategic Marketing Association
1992	Present	Academy of Marketing Science
		1993	Present	Beta Gamma Sigma Honor Society
		1996	Present	American Society of Business and Behavioral Sciences
		2002	Present	Marketing Management Association
		2003	Present	Allied Academies

	VIII.	INTERNATIONAL TRAVEL

		Melbourne, Australia
 		Montreal, Canada
		Spain



