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Personal Information
Janice Hanna
Assistant Professor, Tenure-Track
6 Business Administration 

Educational Credentials
Ph.D. in Business Administration (Marketing Major), University of Illinois, Urbana, 1978.

MS in Communications (Advertising Major), University of Illinois, Urbana, 1971.

BS in Communications (Journalism Major), University of Tennessee, Knoxville, 1970.

Employment History
Academic Employment
Assistant Professor of Marketing, The University of Tennessee at Martin, Martin, Tennessee, 2008-present.

Assistant Professor of Marketing, Georgia State University, Atlanta, Georgia, 1979-1982.

Assistant Professor of Marketing, University of Calgary, Calgary, Alberta, Canada, 1976-1979.

Business Employment
Marketing Consultant, Strategic Marketing, Morristown, New Jersey, 1999-2007.

Director of Strategic Marketing, Gale and Wentworth, an Atlantic region commercial real estate developer and management company, Florham Park, New Jersey, 1999-2001.

Senior Marketing Planning Manager, AT&T, Basking Ridge, New Jersey, 1995-1998.  Previously Product Development Manager, 1990-1994; Brand Communications Manager, 1986-1989; Marketing Planning Manager, 1983-1985.

Marketing Research Manager, First Atlanta National Bank, Atlanta, Georgia, 1982.



Scholarly Activity
Kilburn, Ashley; Hanna, Janice.  “Utilizing Corporate-Sponsored National Competition as a Learning Tool,” The Journal of Learning in Higher Education, Spring 2010.

Kilburn, Ashley; Hanna, Janice.  “Utilizing Corporate-Sponsored National Competition as a Learning Tool.”  In Proceedings of International Conference on Learning and Administration in Higher Education, p.569.  Nashville, Tennessee:  Opryland Hotel, May 2009.  Winner, Best Paper Award.
  
Hanna, Janice. “A Typology of Consumer Needs.”  In Research in Marketing, Vol.3, pp. 83-104.  Edited by Jagdish N. Sheth.  Greenwich, Connecticut: JAI Press, 1980.

Hanna, Janice G.; Azim, A.N.; Skagen, Barbara Beaton.  “Maslow’s Theory of Human Needs and Consumer Behavior.”  In Ronald Savitt, ed., Proceedings of Annual National Conference of Administrative Sciences Association of Canada. London, Ontario:  The University of Western Ontario, May 1978.

Hanna, Janice Gail.  A Consumer Needs Typology:  An Exploratory Investigation.  Urbana-Champaign, Illinois:  University of Illinois, 1978.

Hanna, Janice, ”Perceptual Mapping of Deceptive Advertisements:  A Preliminary Study.”  In Proceedings of 6th Annual Albert Haring Symposium on Doctoral Research in Marketing.  Bloomington, Indiana:  Graduate School of Business, Indiana University, April 1976, 1-20. 

Teaching Development
How to Create an Online Survey, UTM ITC, Dec 2009.
How to Create a Website, UTM ITC, Fall 2009.
How to Teach Online, UTM ITC, Certification, Sept-Oct 2009.
Blackboard Training, UTM ITC, Sept 2008 and Sept 2009.
American Marketing Association National Educators’ Conference, Aug 2009.
Talk About Teaching Seminar, UTM, Sept. 2008.

Service and Consulting
CBGA Graduate Assessment Team, 2009.
CBGA Faculty/Student Committee, 2008, 2009.
SOAR, April 2009.
Senior Preview Day, Nov. 2008.
Coca-Cola USA, Atlanta, Georgia, 1982.
Atlanta Metropolitan Opera, Atlanta, Georgia, 1980.
Terex Heavy Moving Equipment, Calgary, Alberta, Canada, 1978.
Alberta Dairy Council, Calgary, Alberta, Canada, 1978.
Nuwest Development Corporation, Calgary, Alberta, Canada, 1977. 




Professional Awards and Societies
Ray and Wilma Smith Professorship, Spring 2009.
American Marketing Association, current.
American Association of University Women, current.

International Travel
Vacation
Ireland, 2005; England and Scotland, 2000; France, 1999; Switzerland, Austria and Germany, 1993; Switzerland and Italy, 1992.

Work and Study
Canada, 1976-1979, 1972-1974 at University of Calgary.

