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I. Personal Information
a. Ashley J. Kilburn		US Citizen
b. Assistant Professor
c. 09 College of Business and Public Affairs

II.  	 Educational Credentials

August 2006		Ph.D., University of Memphis, Marketing (Minor: Management)
August 2001		M.B.A., University of Tennessee Martin
August 2000		B.S., Business Administration, Accounting, University of Tennessee Martin 

III. Employment History
2006-present		Assistant Professor, University of Tennessee at Martin, Martin, TN.
2005-2006		Instructor, University of Tennessee at Martin, Martin, TN.
2002-2006		Graduate Assistant, University of Memphis, Memphis, TN.
2003-2004		Part-time Instructor, Online University Studies, University of Tennessee at 
			Martin, Martin, TN.

IV. Scholarly Activity
            Publication of Scholarly Text

                                                            Kilburn, A. and Kilburn, B. (under review) “The Development 
	                                                            of An Internal Customer Orientation Measure: CICO,” Journal 
	                  of Marketing Management.

2010                         Kilburn, A. and Hanna, J. (forthcoming) “Utilizing Corporate-
			Sponsored National Competition as a Learning Tool,” The Journal 
			of Learning in Higher Education.

2009  			Kilburn, A. and Hanna, J. “Utilizing Corporate-
			Sponsored National Competition as a Learning Tool,” International
Conference on Learning and Administration in Higher Education Proceedings, p. 569.  Winner, Best Paper Award.

2009  			Kilburn, A. “Building Quality Internal Exchange: The 
Role of the Organization and the Individual in Internal Customer 
		Orientation,” Academy of Marketing Studies Journal, Vol. 13:1, pp. 
		79-87.

2008			Kilburn, A. and Kilburn, B., “Internal Relationship 
	Quality: The Impact of Relationship Quality on Internal Customer 
		Perceptions,” Academy of Marketing Studies Journal, Vol. 12:1, pp. 
		43-56. 

2008			Kilburn, A. “Building Quality Internal Exchange: The Role 
			Of The Organization and the Individual in Internal Customer 
Orientation,” Allied Academics International Conference, Proceedings of the Academy of Marketing Studies, Vol. 15:2, pp. 306-307.  Allied Academics International Conference Award 
Winner, Academy of Marketing Studies Track.


2008 Kilburn, A., Kilburn, B., Sen, S. and Cates, T., “Internal Exchange 
			Partner Relationship Quality as a Predictor of Internal Service 
			Quality,” 2008 Annual Meeting of the Association of Marketing 
			Theory and Practice, p. 38.

2007 			Kilburn, A. and Kilburn, B. “Internal Relationship Quality:
The Impact of Relationship Quality on Internal Customer Perceptions,” Allied Academics International Conference, Proceedings of the Academy of Marketing Studies, Vol. 12:2, pp. 13-14.  Allied Academics International Conference Award Winner, Academy of Marketing Studies Track.

2007 Kilburn, A., Kilburn, B. and Cates, T. "The Role of Internal 
Customer Orientation in Psychological Contract Formation,” Association of Marketing Theory & Practice Conference Proceedings.

2006                            Stafford, M., Kilburn, A. and Stern, B. "The 
					Effects of Reserve Prices on Bidding Behavior in Online Auctions," 
					International Journal of Internet Marketing and Advertising, Vol. 
					3:3, pp. 240-253.

2006                            Kilburn, A., Thieme, J. and Boller, G. “The 
			Positive and Negative Consequences of Internal Customer 
				Orientation on Internal Customer-Supplier Relationship Quality,” 
				American Marketing Association Winter Educator’s Conference 
				Proceedings, pp. 101-102. 

2005 Stafford, M., Kilburn, A. and Allen, C. “The Use of Pricing 
Information in Service Advertisements: A Comparison of Retail 
Versus Professional Services,” Services Marketing Quarterly, Vol. 27:1, pp. 1-22.

2005 Kilburn, A., Collier, J. and Stafford, M. “The Prodigal 
			Customer: Defining and Understanding the Returning Customer,” 
			Society for Marketing Advances Annual Conference, pp. 289-
			290.

2005 Allen, D., Kilburn, A and Kilburn, B. (Summer) “Retaining a Diverse Workforce Through Internal Marketing: A Practical Tool For Tomorrow’s Workforce,” NACE Journal, pp. 34-40.  

2005 Allen, D., Kilburn, A. and Kilburn, B. Internal Market Orientation
as a Tool for Fostering Organizational Social Capital and Retaining Valued Employees, Symposium on Social Capital and Voluntary Turnover, Academy of Management Proceedings, pp. 27-28.


2005 Stafford, M., Kilburn, A. and Stern, B. “Online Auctions and Buyer 
			Bidding Behavior” American Marketing Association Winter 
			Proceedings, pp. 258-259.

2005 Kilburn, A. and Kilburn, B. “Internal Market Orientation: Impacts on Dimensions Of Job Satisfaction,” American Society of Business and Behavioral Sciences.  

Scholarly Presentations

2009			Kilburn, A. and Hanna, J. “Utilizing Corporate-Sponsored National 
			Competition as a Learning Tool,” International Conference on 
			Learning and Administration in Higher Education.  Winner, Best 
			Presentation Award.

2008			Kilburn, A. “Building Quality Internal Exchange: The Role 
			Of The Organization and The Individual In Internal Customer 
Orientation,” Allied Academies International Conference, Internet 
		Division.  	 

2007			Kilburn, A. and Kilburn, B. “Internal Relationship 
	Quality: The Impact of Relationship Quality on Internal Customer 
		Perceptions,” Allied Academies International Conference, Internet 
Division.  

2005  			Allen, D., Kilburn, A. and Kilburn, B. Internal Market Orientation
as a Tool for Fostering Organizational Social Capital and Retaining Valued Employees, Symposium on Social Capital and Voluntary Turnover, Academy of Management Annual Meeting.

2005  			Stafford, M., Kilburn, A. and Stern, B. “Online Auctions and Buyer 
			Bidding Behavior” American Marketing Association Winter 
			Meeting.

2005    			Kilburn, A. and Kilburn, B. “Internal Market Orientation: Impacts 
on Dimensions Of Job Satisfaction,” American Society of Business 
and Behavioral Sciences Annual Meeting.

Research/Grants and Other Professional Activities

2009		Kilburn, A. & Kilburn, B. “360o Assessment”, Grant Proposal for 
		State of Tennessee 2009 Request for Proposals #31902-00032. 
		Result: not awarded. 

2005                             Allen, D., Kilburn, A. and Kilburn, B. “The Role of Internal Market 
			Orientation in Retaining Diverse Talent”, Research Proposal for the 
			NACE Foundation 2004 Request for Proposals on The Role of 
			Organizational Culture in Attracting and Retaining Diverse Talent, 
			$10,000 Grant.

Faculty/Teaching Development Activities
		
2009			 Attendant & Presenter, International Conference on 
			 Learning and Administration in Higher Education
2009 Graduate Faculty Online Teaching Special Topics Training: Adobe Connect, Blackboard
2008 Participant, AWARE Training. Presented by UTM Public Safety and Grief Counseling Center
2008  			Participant, How to Teach Online, Spring.
2007			Participant, Blackboard Training presented by UTM ITC
		2007			Participant, Teaching Effectiveness Seminar on Service Learning
2007			Participant, Blackboard Training Sessions: Blackboard Basics and 
			Blackboard Assignment Tool presented by UTM ITC

Public Service/University Service/Consulting Activity

2008-present	Member, University Institutional Review Board
2006-present	Advisor, Pi Sigma Epsilon
2006-present	SOAR
2005		Senior Day Representative

Professional Societies and Other Relevant Activities

2009		Session Moderator & Reviewer, International Conference on Learning and 
		Administration in Higher Education
2008		Ad Hoc Reviewer, Journal of the Academy of Business Administration
2007-present	Member, Allied Academies Marketing Studies Track
2007		Reviewer, Southern Management Association Annual Conference
2006		Reviewer, Academy of Management Annual Meeting
2005		Ad Hoc Reviewer, Marketing Theory
				Ad Hoc Reviewer, Journal of Business Research
2003-2007	Member, American Marketing Association 
2003-2007	Member, Society for Marketing Advances
2005-2006	Member, American Academy of Advertising
2005-2007 	Member, Academy of Management
2006		Session Chair, American Marketing Association, Winter Educator’s 
			Conference
2005		Doctoral Consortium, American Marketing Association
2005 	Session Chair, American Marketing Association, Winter Educator’s 
		Conference
2003 Doctoral Consortium, Society for Marketing Advances
2003                 Session Chair and Discussant, American Marketing Association, Summer 
			Educator’s Conference

International Travel
None.

