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Education

Aug. 2007	Ph.D., Fogelman College of Business and Economics, Department 
		of Management, University of Memphis, Memphis, TN.

Aug. 2001	M.B.A., University of Tennessee Martin, Martin, TN.

May 1999	B.S., Business Administration, Major: Accounting, University of Tennessee 				Martin, Martin, TN. 

Employment History

Aug. 2007-Current	Assistant Professor, University of Tennessee at Martin, Department of Management, Marketing, and Political Science, Martin, TN.

Aug. 2006-May 2007	Instructor, Rhodes College, Department of Economics and Business Administration, Memphis, TN.

Aug. 2003-May 2006		Graduate Assistant, University of Memphis, Department of Management,					Memphis. TN.

Aug. 2001-April 2002		Account Executive, Furniture Factors, Inc., Tupelo, MS.

March 2000-Nov. 2000	Cost Accountant, HON Allsteel, Inc., Milan, TN.

July 1999-March 2000	Graduate Assistant, University of Tennessee at Martin, Department of 
				Internal Audit, Martin, TN.









Scholarly Activity

Dissertation:
Dr. Coy Jones, Chair
Topic: “The Effects of Leader Behavior on Follower Attitudes and Intentions Toward the Provision of Voluntary Upward Feedback”

Research:
Kilburn, B. (forthcoming in 2010). Who are We Leading? Identifying Effective Followers: A Review of Typologies, Conference Award Winner To be published in: The International Journal of The Academic Business World.

Kilburn, B. and Cates, T. (forthcoming in 2010). The Impact of Leader Behavior on Followers’ Intentions to Volunteer Upward Feedback, To be published in: Management Research News.

Kilburn, B., Jones, C. and Sherrell, D. (under revision). Acquiring Upward Feedback of a Voluntary Nature: The Effects of Leader Behavior.

Kilburn, B. and Jones, C. (2009).  Testing the Effects of Leader Behavior on Upward Feedback of a Voluntary Nature, North American Management Association Conference (NAMS), Proceedings of NAMS Spring 2009.  

Kilburn, B. and Jones, C. (2008).  The Impact of Leader Behavior on Followers’ Propensity to Volunteer Upward Feedback, Southwest Academy of Management.

Kilburn, B. (2008). Strength of Organizational Climate: A moderating role on organizational culture’s impact on employee behavior, Allied Academics International Conference, Proceedings of the Academy of Organizational Culture, Communications and Conflict, 13(2), p. 9.

Kilburn, A., Kilburn, B., Sen, S. and Cates, T. (2008).  Internal Exchange Partner Relationship Quality as a Predictor of Internal Service Quality, Annual Meeting of the Association of Marketing Theory and Practice Proceedings, p. 38.

Kilburn, A. and Kilburn, B. (2008). Internal Relationship Quality: The Impact of Relationship Quality on Internal Customer Perceptions, Academy of Marketing Studies Journal, Vol. 12:1, pp. 43-56.

Kilburn, A. and Kilburn, B. (2007). Internal Relationship Quality: The Impact of Relationship Quality on Internal Customer Perceptions, Allied Academics International Conference Award Winner, Academy of Marketing Studies Track.

Kilburn, A. and Kilburn, B. (2007). Internal Relationship Quality: The Impact of Relationship Quality on Internal Customer Perceptions, Allied Academics International Conference, Proceedings of the Academy of Marketing Studies, Vol. 12:2, pp. 13-14.

Kilburn, A., Kilburn, B. and Cates, T. (2007). The Role of Internal Customer Orientation in Psychological Contract Formation, Association of Marketing Theory & Practice Conference Proceedings.

Kilburn, B. and Jones, C. (2006).  Staying awake at the wheel: the effects of leader behavior on
follower propensity to provide voluntary feedback, Decision Sciences Institute Annual Meeting.


Kilburn, B. and Jones, C. (2006).  Obtaining feedback from followers: the affects of leader
characteristics, North American Management Society (NAMS) Annual Meeting, 2006.

Allen, D., Kilburn, A and Kilburn, B. (2005).  Retaining a diverse workforce through internal 
marketing: a practical tool for tomorrow’s workforce, NACE Journal, Summer, pgs. 34-40.  

Allen, D., Kilburn, A. and Kilburn, B. (2005).  Internal market orientation as a tool for fostering 
organizational social capital and retaining valued employees, Academy of Management 
Symposium on Social Capital and Voluntary Turnover, 2005.

Jones, C. and Kilburn, B. (2005).  Improving leadership pedagogy: organizing concepts and theories, 
Midwest Academy of Management Annual Meeting. March.

Kilburn, A. and Kilburn, B. (2005). Internal market orientation: impacts on dimensions of job satisfaction,
American Society of Business and Behavioral Sciences Proceedings. 


Conference Participation
Presenter, Academic Business World International Annual Conference, 2009. Best Paper Award.
Presenter, Allied Academies, Internet Division, October, 2008.
Presenter, Southwest Academy of Management, Houston, TX, March 2008.
Presenter, Allied Academies, Internet Division, October, 2007. Best Paper Award
Presenter, Decision Sciences Institute, San Antonio, TX. November, 2006.
Presenter, North American Management Society, Chicago, IL. March 2006.
Presenter, Academy of Management, Honolulu, HI, 2005.
Doctoral Consortium, Organizational Behavior Teaching Society, Redlands, CA. June, 2004. 
Attendee, Academy of Management, New Orleans, LA, August 2003.

Research Grants:
Kilburn, A. and Kilburn, B. (2009) Grant proposal. Submitted to The State of Tennessee for  development of an assessment measure for leadership training programs. RFP 31902-00032. Proposal was not chosen

Allen, D., Kilburn, A. and Kilburn, B. (2004-2005) The Role of Internal Market Orientation in Retaining Diverse Talent, Funded for $10,000 by The National Association of Colleges and Employers (NACE). 

	
Faculty/Teaching Development Activities
How to teach online, Training offered through UT Martin ITC, Steve Holt (February/March 2008)
Teaching Effectiveness Seminar (UT Martin, August 2007)


Public Service/University Service/Consulting Activity
Chair Search Committee: Management position, Fall 2009
CBGA, Graduate Faculty, Integrated Nature of Business Functions Committee, Fall 2009
CBGA, Undergraduate Committee: 2007-Present
CBGA, Strategic Management Committee: 2008-Present
UTM Collegiate Bass Anglers Society, Co-Advisor: 2008-Present

Professional Societies and Other Relevant Activities
Member, Academy of Management: 2004-Present
Member, Academy of Organizational Culture, Communications & Conflict: 2008-2009
Member, Decision Sciences Institute: 2006-2007
Member, Southwest Academy of Management: 2007-2008
Reviewer, Academic Business World International Annual Conference, 2009
Reviewer, Academy of Business Administration, Journal 2007
Reviewer, Southern Management Association Annual Conference 2007	
Reviewer, Academy of Management Annual Meeting 2005	
Session Moderator, Academic Business World International Annual Conference, 2009

International Travel









