 
UNIVERSITY FACULTY RESUME
December 31, 2009

I.  	PERSONAL INFORMATION
 
		A. Name: Michael Hyung-Jin Park
		     Citizenship: Korean (Green Card holder in the US)

		B. Rank and Tenure Status: Associate Professor, Tenured

		C. Campus Address: 118 Business Administration Building
 
II.  	EDUCATIONAL CREDENTIALS
 	2000-2002  University of Southern California, Marshall School of Business    
   Research Scholar
1999-2000  Seoul National University, Institute of Management Research 
         Assistant Researcher 
1994-1999  Seoul National University, College of Business Administration          Seoul, Korea
Ph.D. in Marketing
1988-1990  Seoul National University, College of Business Administration     Seoul, Korea
                                 M.S. in Marketing
1984-1988  Seoul National University, College of Business Administration     Seoul, Korea
     		         B.A. in Business Administration
 
III.	EMPLOYMENT HISTORY AND TEACHING/ADVISING
 
	A.  Employment History              
		 
	2009-present
	Associate Professor of Marketing, The University of Tennessee at Martin

	2009
	Adjunct Professor, International Summer Campus at Korea University

	2003-2009
	Assistant Professor of Marketing, The University of Tennessee at Martin

	1999
	Instructor, Seoul National University, Korea 
Instructor, Kookmin University, Korea  

	1998
	Instructor, Seoul National University, Korea

	1997
	Instructor, Duksung Women’s University, Korea
Instructor, Catholic University, Korea

	1997
	Administration Assistant, Seoul National University, Korea

	1996
	Instructor, Kangwon National University, Korea 
Instructor, Catholic University, Korea



 
B.  Teaching Accomplishments

 	Bank Marketing
Consumer Behavior
E-Commerce Marketing
Marketing Channel Case Study
 	Marketing Management (Graduate)
	Marketing Research
	Marketing Strategy (MBA)
	Principles of Management (Graduate)
	Principles of Marketing
	Product development and management
	Promotion Management
	Service Marketing
	

C.  Advising / Student Support
	
	2008 – present
	Establishing “Korean Alumni Scholarship” fund and giving the scholarship to the UTM students

	2003 – present
	Advisor, Pi Sigma Epsilon Sales and Marketing Student Organization

	2004 – present
	Advisor, Korean Student Association

	2004 – present 
	Summer Orientation and Registration (SOAR) advisor

	2003 – present
	Supervised student workers

	2003 – present
	Wrote recommendation letters for students

	2003 – present
	Responsible for advising UTM marketing majors 

	2006
	Co-authored research paper with Sue-Kyung Kim, MAC student

	2006
	Advisor for student internship (Dimphy Sasse with UTM )
Advisor for student internship (Katie Dycus with UTM )

	2004. 2 – 4 
	Advisor, Team ‘Clen’ (4 MBA Students) - The 15th Global Marketplace Competition - Spring 2004 – Advanced Strategic Marketing Simulation, Won the first prize


		
IV.	SCHOLARLY/CREATIVE ACTIVITIES
 
	A. Publications:  Journals
 
	Park, Michael Hyung-Jin, Jong Won Lim, Philip H. Birnbaum-More (2009), “The Effect of Multiknowledge Individuals on Performance in Cross-Functional New Product Development Teams,” Journal of Product Innovation Management, Vol. 26, No. 1, pp. 86-96. (Discipline-based Scholarship)

Joo, Young-Hyuck and Michael Hyung-Jin Park (2008), “Information Search and Purchase Channel Choice Across In-home Shopping Retail Formats,” Academy of Marketing Studies Journal, Vol. 12, No. 2, pp. 49-62. (Discipline-based Scholarship)

Park, Michael Hyung-Jin, John D. Overby, and Young-Hyuck Joo (2008), “Best Practice for Developing Radically Innovative Product: Insights from “Quantum Evolution” Theory in Bioecology,” Seoul Journal of Business, Vol. 14, No. 2, pp. 29-45. (Discipline-based Scholarship) (2008 SJB Outstanding Paper Award, cash prize of $5,000)

Park, Michael Hyung-Jin and Timothy C. Johnston (2007), “The Essence of Marketing Strategy,” Journal of Business and Economic Perspectives, Vol. XXXIII, No. 2, pp. 183-195.


	Park, Michael Hyung-Jin, John D. Overby, and Suk-Joon Yang (2006), "The Concept and Application of Competitive Advantage Envelope", Competition Forum, Vol. 4, No. 1, pp. 26-30. (Discipline-based Scholarship)

	Yang, Suk-Joon, Michael Hyung-Jin Park, and Han-Suk Yi (2006), " A New Way to Improve Productivity of Product Development Process in Digital Era: Promoting Customer Participation Through Virtual Community," Productivity Review, Vol. 20, No. 2, pp. 211-227. (Discipline-based Scholarship)

	Lim, Jong Won and Hyung-Jin Park (1998), “Sustainable Competitive Advantage by Relationship Marketing Community,” The Korean Business Journal, Vol. 32, No.1, pp.69-100. (Contribution to Practice)


 
B. Publications:  Conference Proceedings (with presentations)
 
	Michael Hyung-Jin Park (2009), “A Conceptual Framework for Measuring Marketing Knowledge: An Exploratory Research,” Proceedings of the 2009 Korea Distribution Association Winter Conference, December 5, 2009, Seoul, Korea. (Discipline-based Scholarship)


Yoon, Myoung-Kil and Michael Hyung-Jin Park (2009), “Retail Sales Forecasting in a Mid-Sized City Using the Huff Model,” Proceedings of the 2009 Korea Distribution Association Spring Conference, May 23, 2009, Seoul, Korea. (Discipline-based Scholarship)

Park, Michael Hyung-Jin and Myoung-Kil Yoon (2008), “Channel-Category Associations in Multichannel,” Proceedings of the 2008 Korean Distribution Science Association Winter Conference, December 6, 2008, Seoul, Korea. (Discipline-based Scholarship)


	Park, Michael Hyung-Jin (2008), “Marketing Knowledge versus Marketing Intelligence,” Proceedings of the 2008 Korean Marketing Association Spring Conference, March 8, 2008, Seoul, Korea. (Discipline-based Scholarship)


	Joo, Young-Hyuck and Michael Hyung-Jin Park (2007), “Information Search and Purchase Channel Choice Across In-home Shopping Retail Formats,” Proceedings of the 2007 Allied Academies International Conference, October 4-5, Leno, Won the Distinguished Research Award (Discipline-based Scholarship)

Kim, Sue-Kyung and Michael Hyung-Jin Park (2007), “Internet Banking Diffusion Strategy for China - A Cross-National Comparative Study: China and South Korea,” 2007 Strategic Management Society’s (SMS) Special Conference in China, May 29-30, 2007, Shanghai, China.(Contribution to Practice)

Joo, Young-Hyuck, Michael Hyung-Jin Park, and Suk-Joon Yang (2007), “Information Search and Shopping Behavior Across In-Home Retail Format,” Proceedings of the 2007 Korea Distribution Association Spring Conference, May 26, 2007, Seoul, Korea. (Discipline-based Scholarship)


	Park, Michael Hyung-Jin and John D. Overby (2007), “Is Diversity a Double-edged Sword?: A Conceptual Framework for Demographic Diversity and Performance,” Proceedings of the 2007 International Business and Economy  Conference, January 4-7, 2007, San Francisco. (Discipline-based Scholarship)


	Park, Michael Hyung-Jin (2006), "Competitive Advantage Envelope", Proceedings of the Korea Productivity Association 2006 Summer Conference, Seoul, Korea, pp. 495-498.


	Yang, Suk-Joon, Michael Hyung-Jin Park, and Han-Suk Yi (2006), "Customer Participation in Product Development Process Through Virtual Community," Proceedings of the Pan-Pacific Conference XXIII, May29-31, 2006, Busan, Korea 


	Michael Hyung-Jin Park (2006), "Customer Cultivation", Proceedings of the Korean Society of Consumer Studies 2006 Spring Conference, Seoul, Korea, pp. 513-520.


	Park, Michael Hyung-Jin and John D. Overby (2006), “Best Practice for Developing Radically Innovative Product: Insights from “Quantum Evolution” Theory in Bioecology,” Proceedings of the 2006 International Business and Economy  Conference, January 5-8, 2006, Honolulu, Hawaii, (Discipline-based Scholarship)


	Park, Michael Hyung-Jin and Timothy C. Johnston(2005), “The Essence of Marketing Strategy,” Proceedings of the 2005 Allied Academies International Conference, April 14-16, 2005, Memphis, TN, pp 35-38. (Discipline-based Scholarship)


	Park, Michael Hyung-Jin, Philip H. Birnbaum-More, and Il Im (2004), “The Effects of Measures for Functional Diversity in New Product Development Teams,” Proceedings of the 2004 American Marketing Association (AMA) Summer Marketing Educators’ Conference, August 6-9, 2004, Boston, MA, pp 249-257. (Discipline-based Scholarship)


	Park, Hyung-Jin and Philip H. Birnbaum-More (2002), “Knowledge Configuration in New Product Development Team and Performance,” Proceedings of the 2002 Product Development and Management Association (PDMA) Research Conference, October 12-13, 2002, Orlando, Florida, pp73-86. (Discipline-based Scholarship)


	Lim, Jong Won, Ho Hyun Cho and Hyung-Jin Park (1997), “Information Technology and Relationship Marketing Community Strategy,” Proceedings of the Korean Marketing Association Conference, February 19, 1997, Seoul, Korea. (Contribution to Practice)


 

C.  Other Publications and scholarly activity
 
a. Book
	
Park, Hyung-Jin and Suk-Joon Yang (2008), Creative Marketers, Seoul, Biz Prime Inc. 


	Lim, Jong Won, Hyung-Jin Park, and Myung-Soo Kang (2001), Marketing Research, Seoul, Bubmoon Inc. 


	Lim, Jong Won, Hyung-Jin Park et al. (1996), Advanced Marketing Research, Seoul, Bubmoon Inc.

b. Articles in Newspaper

Park, Hyung-Jin and Suk-Joon Yang (2006), “To Be A Creative Marketer,” Focus. (Contribution to Practice)




D. Conference Presentations (without proceedings paper)

	Birnbaum-More, Philip H., Michael Hyung-Jin Park, and Il Im (2007), “Globalization and Diversity,” 2007 International INFORMS Conference, July 8-11, 2007, Puerto Rico. (Discipline-based Scholarship) 


	Park, Michael Hyung-Jin and Jong Won Lim (2005), “The House of Capabilities,” 2005 Strategic Management Society’s (SMS) 25th Annual International Conference, October 23-26, 2005, Orlando, FL. (Contribution to Practice)


	



 E.  Working Papers
 
	Park, Michael Hyung-Jin, Philip H. Birnbaum-More, and Il Im, “Measure of Diversity for Categorical Variables”


	Park, Michael Hyung-Jin and Changseok Song, “Measuring Marketing Knowledge”


	Park, Michael Hyung-Jin, “The House of Capabilities” 


	Birnbaum-More, Philip H.  and Michael Hyung-Jin Park, et al. “Functional Diversity and Performance in the U.S. and Korea: Cultural Variation or Competitive Convergence?” 




F.  Grant Activity

	2006
	UTM Faculty Development Grant to attend the 17th American Society for Competitiveness (ASC) Conference.

	2006
	Summer Research Grant, College of Business and Public Affairs, UTM

	2005
	Summer Research Grant, College of Business and Public Affairs, UTM




	G. Consultations

	1997
	Marketing Channel Strategy in Computer, Telecommunication, and Appliance Market, Samsung Electronics Co.


	1995-1997
	The 1st, 2nd, and 3rd Annual Demand Forecasting and Marketing Strategy in Computer and Telecommunication Market – PC, Printer, Cellular Phone, Fax-, Samsung Electronics Co., Korea.


	1993-97,
1988-90 
	The 1st, 2nd, 3rd, 6th, 7th, 8th, 9th, and 10th Annual Demand Forecasting and Marketing Strategy in Appliance Market – TV, VCR, Video camera, Audio, Refrigerator, Washing machine, Microwave oven, Ranges, Vacuum cleaner –, Samsung Electronics Co.


	1995
	Market Launching Strategy of Side by Side type Refrigerator, Samsung Electronics Co.




V.	FACULTY/TEACHING DEVELOPMENT ACTIVITIES
 
A. Faculty development

	2009, Nov.
2009
2009

2008
2007
2006 Aug.
	Web Page Training Session, ITC lab, CBGA
UTM Research, Grants, & Contracts, Grant Writing Workshop
Attending NAMA (National Agri-Marketing Association) Conference
UTM REED center, How To Start A Small Business
UTM ECCE non-degree program, Basics of eBay-Selling. 
Fall Faculty Teaching Effectiveness Workshop, Boling University Center, UTM

	2004
	Blackboard Workshop, Instructional Technology Center, UTM

	2004
	Dragon Web Surveys Workshop, Instructional Technology Center, UTM

	2004
	UTM Entrepreneur Day

	2003
	Teaching Assessment Workshop, CBPA


 
	B.  Teaching innovations
	2008
	In-class experiment – Number of transactions in marketing channel

	2005
	Learning by Teaching – Verbal test

	2005
	Develop the concept ‘Marketing Face’ 


 

VI.	PUBLIC SERVICE/UNIVERSITY SERVICE/CONSULTING ACTIVITY
 
	A.  Service to the Profession
 
	2009 – present
	Vice president in the Korea Distribution Science Association

	2009 – present
	Reviewer for Service Industries Journal

	2008 – present
	Board member for the Korea Distribution Science Association

	2009, 2004 – 2007 
	Reviewer for Journal of Product Innovation Management

	2003
	Reviewer for Association of Collegiate Marketing Educators conference

	2002
	Reviewer for Strategic Management Journal


 
	B.  Service to the University of Tennessee
	
	2009
2007-
2005-2007
	UTM CBGA Enrollment Research
UTM CBPA Graduate Committee
Chair, UTM College of Business and Public Affairs (CBPA) Faculty/Student Committee

	2004-2007
	UTM CBPA Faculty/Student Committee

	2003-2004
	UTM CBPA Faculty Development Committee

	2003-2004
	Taught MBA course via distance education.

	2007, 2003-2004 
	Taught MBA course at Jackson campus.



	C.  Service to the Public Involving Professional Skills
 
	2006
	Financial Committee, St. Jude Catholic Church

	2004
	Advisor, Korean Campus Ministry at Trinity Presbyterian Church 


 
VII.	PROFESSIONAL SOCIETIES AND OTHER RELEVANT ACTIVITIES
 
	A.  Professional Awards and Recognition:
 
	2009
	2008 Seoul Journal of Business Outstanding Paper Award, cash prize of $5,000

	2007

2004
	Distinguished Research Award, 2007 Allied Academies’
Fall International Conference
Instructor Award, Marketplace Global Competition Spring 2004

	1999
	Misan Scholarship

	1996-1997
	Outstanding Student Scholarship, College of Business Administration, Seoul National University, Korea


 
B. Professional Societies:

	2008-present
	Korea Distribution Science Association

	2005
	Strategic Management Society

	2004
	American Marketing Association



 		 
VIII.	INTERNATIONAL TRAVEL
 
	2007	China
2005	Korea
	2001	Mexico
	1995	Austrailia 
	1995	Japan

